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MASS MEDIA

Media 160: Fall 2005

Course alias: media-studies-160

Dittman 305: T 1:20-2:45; Th 2:15-3:35

William Sonnega, Ph.D.

Theatre 218; 646-3177

sonnega@stolaf.edu

Office: MW 9:00-11:00 and by appointment

The Course

This introductory-level course is part of a two-course sequence that encourages you to critically assess and shape your personal relationship to mass media.  Its premise is that we are all, to some extent, uninformed and uncritical consumers of mass media products, services and effects rather than conscientious and socially minded users of them.  In this spirit, the course provides a comprehensive historical overview of the various print and electronic media that have shaped, and continue to shape, our lives.  By examining the issues that have influenced the development of the mass media, the course considers ideological, cultural, aesthetic and ethical perspectives.

Additional studies in media and culture are offered in Media 260: Media and Contemporary Culture. Building on the historical foundations introduced in Media160, this course focuses critically on news, entertainment and marketing strategies in contemporary media.

Texts

Campbell, Richard, et al.  Media and Culture.  5th ed.  New York: Bedford/St. Martin’s, 2006.

Gorham, Joan, ed.  Annual Editions: Mass Media 05/06.  12th ed.  Dubuque, IA: Mc-Graw-Hill/Dushkin, 2005.

Assignments and Grades

Media Use (4)

Mid-term

Media research essay

Media Debates: Facilitated Discussion and participation

Each assignment will constitute roughly one quarter of your final grade and be graded on an=4.0, A-=3.7, etc. scale.

No late work accepted.
Notes on Assignments

Mid-term

There will be one Mid-term in this course.  Part or all of the Mid-term may be designated "take-home," in which case you will be given ample notice to schedule time to complete the Mid-term outside of class.  When appropriate, a brief review sheet/study guide will be provided prior to the Mid-term.

Media Use

This assignment, composed of four individual assignments, affords you the opportunity to reflect on your own uses of, responses to, and personal "dynamic" with various media.  For each assignment, you will be given an in-class brief, email or handout that contains all pertinent information about it. 

Media Research Essay

For this essay, you will respond to several current media research documents distributed via email and/or placed on reserve in Rolvaag Library.  Generally, the subject of these documents is the relation of media use, parenting and child development.  Your essay should be five pages and include specific references to the assigned readings and at least two additional sources.  Further information about the essay will be provided via email and in class.

Media Debates

Various days in the course will be devoted to a facilitated discussion in which a small group of students delivers a formal presentation on the day’s readings and leads the class in discussion.  The group should explore the day’s readings by utilizing a relevant media text, offering a critical reading of its content, and engaging and the class in a critical discussion of both the readings and the text.  Your task is not to summarize the readings or have the class recite their relevant facts.  Rather, you should “digest” these essays, draw them together, and show your ability to critically engage the readings and the class in insightful ways.  Ultimately, each group should offer a focused, organized, original and compelling argument that demonstrates its engagement with the readings and their significance to contemporary culture. Your goal is to teach your peers something they might not have known or gleaned from their own reading of the material.
Discussion readings are found in Annual Editons: Mass Media 05/06.  Discussion groups should read and respond to all assigned readings.

While I may say a few words or introduce materials at the beginning of the class in which groups present, I will take no more than 40 minutes, leaving the group minimum of a 40 minutes in which to present arguments, ideas and analyses, and to facilitate a discussion.

Each group of presenters will do all of the following:

1) Compose and send to the class via email an edited “dialogue” at least 48 hours prior to your presentation.  This should be a well-written, carefully crafted message of approximately 500 words in which you lay out some of the important issue(s) from the readings you have discussed.  This email should not merely summarize the essays, but raise relevant questions and concerns about them in such a way as to provoke lively discussion.  Please include all group members names on the email.

2) Prepare a relevant media text or collection of texts.  Each presentation must make use of a media text or set of texts—television clips, newspaper articles, internet sources, magazine advertisements, songs, scenes from films, etc.  These should be carefully selected, well prepared, and central to your presentation.  NB: Speaking extemporaneously about a media text, and engaging the class in lively discussion about it, is VASTLY PREFERABLE to relying on PowerPoint to do the work for you.

3) Offer a specific argument or set of arguments for the class to consider.  While you should spend a significant portion of the period engaging your peers in discussion, you should do more than merely “draw out” the class.  Rather, you should have a well-prepared set of issues, problems, etc. which you explain and demonstrate to the class, utilizing ideas from the readings and media texts.  Of course, you need not tell the class how to view or understand everything; you don’t have to answer every question you raise.  But you should have a clear frame for your discussion and refer to a specific set of issues throughout.

Grading criteria for Debates will include:

1) Preparation (see 1-3 above); 2) Poise/Professionalism; 3) Effectiveness.

Groups will sign-up for Debate dates on the second day of class.

Classroom Technology: Visual Aids

In Media Debate assignments, it is likely that you will use multiple forms of media in your group presentations.  The classroom is equipped to assist you with the following:

· overhead projector

· computer/internet access and large screen projection

· VHS player

· DVD player

IMPORTANT: For all presentations using classroom technology, it is your responsibility to understand and rehearse the operation of the appropriate equipment prior to your presentation.  Individuals and groups that spend any time during a presentation learning how to use classroom media equipment, or for cuing clips, site, etc., will be marked down one full grade: e.g., B+ becomes C+.  There should be no “fumbling” with media equipment during your presentation whatsoever.

Participation

Daily participation in class discussion is an essential part of this course and an important factor in your final grade.  You should make every effort to attend each class session and be prepared to contribute in insightful ways.  If you must miss a class, please notify me in advance whenever possible.  Both the quantity and quality of your contributions are important.  The best students will attend every class session and make regular, daily contributions that are engaging, insightful and encourage spirited participation from fellow classmates.

Classroom Etiquette

While I generally dislike rules, I politely request that while in class we refrain from:

1) Eating (messy and distracting)

2) Swearing (inappropriate and inarticulate, including the word “sucks”)

3) Wearing hats (hides our most expressive features, inhibits communication)

On Writing

Your grades for all written assignments will reflect errors in spelling, grammar, punctuation, sentence and paragraph structure, and proper citation format.  Please use the MLA Handbook for Writers of Research Papers as a guide for proper citations.  MLA parenthetical or footnote documentation is acceptable.

If you feel you need help with your writing: 1) Seek assistance from others or me so your skills can be developed; and 2) always complete your work early and have someone else (and you, too) proofread it before turning it in.

ORC requirement

The Media Use and Media Debates assignments in this course have been carefully designed to provide you with an opportunity to develop your oral communication skills.  In four Media Use projects and one Media Debate, you will research, write, and rehearse materials for oral presentation in class.  During the semester we will frequently review fundamentals of effective oral communication, including creating positive ethos, avoiding vocalized pauses, techniques of persuasion, and use of emotional appeals.  Handouts will supplement in-class discussion of oral communication challenges and issues.

Tentative Syllabus
Sept. 8

Introduction to the Course; Chapter 1: Mass Communication: A Critical Approach

Lecture: The Superbowl and the Global Village

Sept. 13
Chapter 2: Information and New Technology: Media at the Crossroads

Sign up for DEBATE assignments (8 total)
Media Use 1 assigned

Sept. 15
MEDIA USE 1: “The Best and Worst of the Web”

Sept. 20
Chapter 3: Sound Recording and Popular Music



Lecture: Black Music/White Audience: Mediated Crossovers in Popular Music



Eight Mile, Bamboozled

Sept. 22
Chapter 4: Popular Radio and the Origins of Broadcasting



Talk Radio


DEBATE 1: RADIO


1. A Defense of Reading




28. Pay for Play




33. Low Power, High Intensity


Facilitators: ________________________________________________________

Sept. 27
Chapter 5: Television and the Power of Visual Culture

Media Use 2 assigned

DEBATE 2: TELEVISION


5. Crimes Scenes: Why Cop Shows are Eternal


7. Spirit TV: The Small Screen Takes on Eternity


29. The Big Money Guys



Facilitators: ________________________________________________________

Sept. 29
Documentary:  “Color Adjustment

Oct. 4

Chapter 6: Cable and the Specialization of Television



Discussion: Color Adjustment



Network



DEBATE 3: MEDIA VIOLENCE




3. Media Violence and the American Public




4. The Whipping Boy



Facilitators: ________________________________________________________

Oct. 6

MEDIA USE 2: “Representing Race in Prime Time”

Oct. 11

Chapter 7: Movies and the Impact of Images



Lecture: A Terrible Synergy: Media and the Spectacle of War



Apocalypse Now, Platoon, Top Gun

Oct. 13

Movies continued.

DEBATE 4: WAR COVERAGE




8. The Triumph of the Image

9. The Pentagon is Fighting—and Winning—the PR War




10. Baghdad Urban Legends



Facilitators: ________________________________________________________

Oct. 18

Fall Break.

Oct. 20

Documentary: “Merchants of Cool.”  Review for Mid-term.

Oct. 25

MID-TERM EXAM  (Chapters 1-7)
Oct. 27

Chapter 8: Newspapers and the Rise of Modern Journalism

Media Use 3 assigned

DEBATE 5: NEWS REPORTING


11. Re-thinking Objectivity


12. Across the Great Divide: Class


15. Et Tu, “Nightline?”

Facilitators: ________________________________________________________
Nov. 1

Chapter 9: Magazines in the Age of Specialization

DEBATE 6: TARGET MARKETING
26. The Myth of ’18 to 34’

27. Finding a Niche


31. America Untethered



Facilitators: ________________________________________________________

Nov. 3

Chapter 10: Books and the Power of Print



In-class work on Media Use 3

Nov. 8

MEDIA USE 3: “Targeting Markets for Books”

Nov. 10
Chapter 11: Advertising and Commercial Culture

Lecture: Diverse Markets/Marketing Diversity: MTV, Benetton and Transcultural Media

Media Use 4 assigned
Nov. 15
Chapter 12: Public Relations and Framing the Message



Lecture: PR Basics: A St. Olaf case study

Nov. 17
Chapter 13: Media Economics and the Global Marketplace



DEBATE 7: MEDIA OWNERSHIP




18. Tripping up Big Media




19. Media Money: How Corporate Spending Blocked Political Ad Reform



Facilitators: ________________________________________________________

Nov. 22
MEDIA USE 4: “Challenging PR/PR Challenges”

Nov. 24
Thanksgiving Break

Nov. 29
Chapter 14: The Culture of Journalism: Values, Ethics and Democracy



Final essay assigned

Dec. 1

Chapter 15: Media Effects and Cultural Approaches to Research

DEBATE 8: MEDIA EFFECTS




2. Parents or Pop Culture?

20. Children, Entertainment and Marketing



Facilitators: ________________________________________________________

Dec. 6

Documentary: “The Lost  Children of Rockdale County”
Dec. 8

Chapter 16: Legal Controls and Freedom of Expression

Discussion: Media and Child Development

Dec. 13
Summary and Review.  Media Research Essay due.

Dec.  20
FINAL EXAM (Chapters 8-16) @ 9:00-11:00 a.m.



NB: You must be present at the final exam to pass the course.

